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ANNUAL

DTTD BY THE NUMBERS #a:

RETURN ON INVESTMENT

I
f)“/? 3 for every $1 DTTD spends is returned in state and local taxes and fees

37.43 M I LLION viaor trips in 2014 4. 7% increase over 2013)
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5 9.1 13 l L b= I U N in total visitor spending in 2014 (5.9% increase over 2013)
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INCREASE VISITATION AND SPEND
Build on New Hampshire's brand activity 1o increase visitation,
spending, and - ultimately - rooms and meals tax revenue 888 is the average a traveler spends per day

Strmategies: Marketing 1 [ ! tray

STRENGTHEN THE BRAND 05,000 JUBS supported by tourtsm In 2014

Evolve the brand's emotional distinction via incressed
awareness and recognition

strategies
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EXPAND NEW HAMPSHIRE'S
MARKETING PLATFORM

Further develop a platform that supports New Hampshire's
tourism industry marketing investments

Strategies tative marks |

ENHANCE CONSUMER ENGAGEMENT

Enhance relationship with consumers to inspire and induce
sharing - connecting potential visitors to industry partners

MPRESSIONS IMPRESSIONS
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WEBSITE
VISITNH.GOV

SOCIAL MEDIA

4774153

¢ “Get Inspired” section of visitnh gov with curated content
for social sharing

-

¢ Brand new 30 television spots airing in New York and
Boston DMAs

TOTAL VISITS

1681A 7
l.v\\),/'/{,z

m

24135
¢ Doubleclick Digital Marketing (DDM) by Googhe platform 2 IS
10 allow DTTD to more cost effectively create, manage and

grow high-impact digital marketing campaigns

UNIQUE VISITS YouTube Views

'l 1/ ’)'l
NI, 0 T
e Evolution of Live Free brand-—a graphical expression that 18, lg’o
invites more personal interpretation TOP STATES Twitter Followers
- ) . - - M h L4
*  Multi-screen experiences via subscription services like HULU, e
e

New Hampshire
Cable On-Demand, X-Box Live, Satellite providers, Apple TV

1

2

3. New Yook
4. New Jersey

2464

Instagram Followers

¢ Extensive use of NH video to be served to target audience
across video platforms-—desktop, tablets and smartphones

TOP COUNTRIES
¢  Promoted video program on Twitter andora audio and video 1. Unived States B ()_}9
2 . 2. Canada |
content targeted to moms in Boston and New York 3. United Kingdom Py 4574
e  Out-of-Home advertising in New York, Boston and eastern 4. Germany Pinterest Followers

Canada with digital boards and subway posters

* 15.second television spots will be seen in over 500
family-friendly Tim Horton Restaurants in greater Toronto

2P
and Montreal AR -
¢ CQustom NH video content produced by Travel & Lelsure New Ha_{nPSh"e
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DTTD STAFF

Vicki Cimino,

Directzr

Anry Bassett,

Asnstarg Derector

Hilary Dencecourt,
Business Ad=uimistrator
Michele Cota,

Marketing Manager

Kris Neilsen,
Comrearications Manajer
Stacy Gelsler,
Comrvaracation Specaist
Grant Klene,

Dapta’ Marketng Monsger
Katrina Bacon,
Marketing Assbitant
Ryan Vwughn,

'A{lt Au.:l‘ml

Cathy Golf,

Corant Administratoe

BUREAU OF

VISITOR SERVICES
Jenmifer Codispot,
Bureau Chief

Jenmifer Townsend,

G st Sevence Menager
Brittamy Litthefiold,
Adretristyanive Assistant
Paul England,

Northern Regeon Superviscr
Bill Hebert,

Southere Region Supervisor

VISITORS' GUIDE
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Facebook Likes ! lu.O \)U Distribated

]7,983 Unique Views
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2015 CLASS ACT AWARD WINNER
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visitnh.gov



et
§ 7

' s TN, S-
', 00....-0000001 .‘O.. : .'
' et e T, :

g | %..c.oooo’:‘.- N g

.'i‘.. - \"-'.‘
-~
. » 0..‘.‘.
- - .

-
»

’ -y »
L .'Q. 3
’ > » .
o.r-. .tb.. ' . ;
* Yo A »
-
. ' -
£ < .
r AN £ A YAT .
1 O Za
- ~ AL = -
. SN 4 . > N » e
N ’ - o"blo. \ .
§ - N < » ’ pe : ’
5 < y N a -’ . > : " \ v
»
) - -V-. L . - LN -



”‘ Z 2>
New Hampshire

visitnh.gov



e 15.9 million traveler expected — 3% increase
e $2.07 billion traveler spending — 3% increase
e 40% of all NH visitors are in summer

e \isitors originate from New England, Middle Atlantic
States and Eastern Canada
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e Target Audience

\_/

\_/

psca
psca

e WWomen 25-64
e is defined as households with annual income of $100K+

e Target Geography

 NORTHEAST  CANADA
NORTHEAST < CANADA <
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PLANN

D PAID ME

£-70/
O/
Screen-based

(Digital/Video/
Search/Social)

DIA MIX

2476

Out of Home

NO/
Q /O
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MILLENNIAL WOMEN AGE 25-34 (with child <18)

Karen is a mom (married or single) with children ages 0-12 years old. Her
first child is young, making her completely consumed by her children, while
friends, health, and career are less of a priority.

KAREN’S INTERESTS TRAVEL PLANNING QUESTIONS
e Camping e Best family attractions?

¢ Jogging — running e Rainy day escapes?

e Photography ¢ Kid-friendly events?

e Swimming e Nature activities for kids?

e Yoga — pilates e Deals and packages?

e Any theme park
e Family vacation
e Hard cider

KAR
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PERSONAS
MILLENNIAL WOMEN AGE 25-34 (no children)

Kylie is married or in a relationship where home and family are now more of
an interest to her. She is loyal to brands that “get her”.

KYLIE’S INTERESTS e Adventure vacation

e Bicycling e Family vacation

e Sailboating e Getaway weekend

e Camping e Hard cider

¢ Hiking — backpacking

e Jogging — running TRAVEL PLANNING QUESTIONS

e Photography e Places to hike?

e Swimming e Best campgrounds?

¢ Yoga - pilates e Concerts and events?

| e Comedy club e Cool places for yoga?

KY l_ I E e Dance or ballet performance * Places to getaway?

e Any theme park

a7 £
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KAT
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GEN X WOMEN AGE 35-44 (with child <18)

Kate is a mom (married or single). She has school-aged children and
focuses on family and home, but friends and spouse relationship becomes
more of a priority as her children require less of her attention.

KATE’S INTERESTS TRAVEL PLANNING QUESTIONS
e Jogging — running e Rainy day escapes?

® Yoga — pilates e Nature activities for kids?

e Dance or ballet performance e Summer vacation things

to do with kids?
e Best family-friendly attractions?
e Girls getaway weekend ideas?

e Health/wellness expo
¢ Any theme park

¢ All-inclusive resort

¢ Family vacation

e Getaway weekend

e Theme park vacation
e Wine

a7 £
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GEN X WOMEN AGE 35-44 (no children)

Kathy is a single female who is adventurous, independent, relies on digital
media for information, is experimental, focused on personal development,
beauty, fashion, travel, sports, technology, and pop culture.

KATHY’S INTERESTS

¢ Bicycling

e Sailboating

¢ Yoga — pilates

¢ Antique show auction

e Art gallery

e Comedy club

e Country music concert

e Dance or ballet performance
e Harbor cruise

e Health/wellness expo

e Live theater Off-Broadway
e On Broadway

e Any paid music concert
e Adventure vacation

¢ All-inclusive resort

e Spa vacation

e Hard cider

e Wine

TRAVEL PLANNING QUESTIONS
e Concerts and events?

e Theatre productions?

e Places for a spa vacation?

¢ \Where to go sailing
and see art?

a7 £ I
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KARA

BOOMER WOMEN AGE 45-54 (with child <18)

Kara is a mom (married or single). Her children are probably in middle
school to high school. Her focus is still on her children, but also on her
friends and relationship as well as self development.

KARA'S INTERESTS

e Sailboating

e Gardening

¢ Hiking — backpacking
e Swimming

e Tennis

e Yoga - pilates

e Country music concert
e Dance or ballet performance
e Harbor cruise

¢ Any theme park

¢ All-inclusive resort

e Family vacation
e Theme park vacation
e Wine

TRAVEL PLANNING QUESTIONS

e \Where can | vacation with my
family off the grid?

e Are there surf, skating and swim
camps for my kids?

¢ Tax-free shopping for back to
school, where?

e Places for a spa vacation?

.
New Hampshire
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BOOMER WOMEN AGE 45-54 (no children)

Kristen is single (with or without children). She is experienced and practical
in choosing brands, so brand credibility helps. She is independent and
focuses on leisure, wellness, and her career.

KRISTEN’S INTERESTS
e Gardening

e Sailboating

¢ Yoga — pilates

¢ Antique show auction

e Comedy club

e Country music concert
e Harbor cruise

e Health/wellness expo

e On Broadway

e Rock concert

¢ Any paid music concert
e Cultural/educational vacation

e Getaway weekend (Events)
e Spa vacation
e Wine

TRAVEL PLANNING QUESTIONS

¢ Tell me about antiquing
in New Hampshire?

® Are there garden workshops in
New Hampshire?

e Health/wellness expos?
e Country music concerts?
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FAMILY MEN AGE 30-45 (with child <18)

Keith is a dad with an income of $65K-100K in an urban or suburban area.
He has children and focuses on family, home, and his career. He is looking
for family-friendly travel with a sense of adventure and education.

KEITH’S INTERESTS TRAVEL PLANNING QUESTIONS
¢ Bicycling e \What’s happening this weekend?
e Camping e How far in advance should

e Jogging we plan?

- T * Are there rooms available?

e Any Theme Park e What should we bring?

e \What are the weather conditions?
e Are there any specials/deals?
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ADVENTURER MEN AGE 25-40 (no children)

Kevin is an outdoor adventurer with an income of $35K-$80K in urban areas
or northern MA, NYC, or RI. He likes to find the best, most challenging or
unique destinations for engaging in his favorite outdoor activity.

KEVIN’S INTERESTS TRAVEL PLANNING QUESTIONS
¢ Bicycling e \WWhat’s the best hike in spring/
e Boating summer/winter/fall?

: ¢ \What’s the most challenging
- Caping hike/ride/trail run?

* Hiking/Backpacking * What’s the best view?

* Jogging e \Where is the single most
e Comedy Club unigue experience

e Country Music

KEVIN
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RETIRED MEN AGE 64+ (no children)

Ken is a retiree with an income of $100K in suburban MA, NH, or FL. He
likes to plan ahead and requires information in a timely manner. He is
looking for good value in a trip that is not too strenuous.

KEN’S INTERESTS
e Boating

¢ Fishing

e Gardening

e Golf

e Hunting

e Photography

e Sailboating

e Antique Show or Auction
e Art Gallery

e Art Museum

e Harbor Cruise
e NASCAR

e Other Music Concerts
(jazz, classical)

TRAVEL PLANNING QUESTIONS
e \When is peak foliage?

e \Where can | see the best foliage?
¢ \What are the most scenic drives?

e \What time does it get dark
(for driving)?
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GET INSP

THIS SUMMER 2015
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WHAT TO DO WHERE TO EAT WHERE TO STAY VACATION |DEAS ABOUT NEW HAMPSHIRE
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New Hampshire Summer

VACATION Jnspination

" VIEW THE VIDEO
»

OMMER .~ -

STARTS HERE

New Hampshire Summer
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PRINT ADS

MORE _§ 2Zvkee B§ihes [ BleURE MRIIOVL FamilyFun
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WHEN A CLEAR ¥ New Hampshire
NIGHT MEANS

MAKING YOUR | GET INSPIRED FOR SUMMER ATVISITNH.GOV =T <
OWN STARS. New Hampshire
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LA\ 100 DAYS OF SUMMER IN NH

New Hampshire will set out to showcase the varied adventures and activities to their visitors
during the 100 days of summer. New Hampshire will post inspirational travel photos, trivia,
itineraries and more on social media platforms with #livefreenh. Two or three posts each
week will be boosted for greater awareness.

#LIVEFREENH
e Monday Moments e Family Friday
DTTD shares summer campaign imagery Family fun activities
branded summer
( ) e State Park Saturday
e Trivia Tuesday Highlight a state park and adventures for that
Guess the location of the unnamed photo— day, camping and activities

hidden gems—and enter to win!
J e Scenic Sunday

e Weekend Wednesday Post a scenic image from New Hampshire
Trip inspiration for the upcoming weekend
(events, weather, things to do)

e Thrilling Thursday

Outdoor adventures: zip line, rock climbing, S
surfing, jet skiing New Hampshire

visitnh.gov
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VISITNH

SEEINGTHIS
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“FIRST TIME
P

132 likes

visitnh Beautiful day for a trip up Mt Washington!
#livefreanh #familytime #presidentialrange
fmtwashington ¥NH
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visitnh. gov

Timeline

About Your page name

I you love the Grane State. you came 1o

the right place! Welcome 1o the Official
Facebook page of the New Hampshwe

www.visitnh.gov

ABOUT

9 172 Pembroke Rd, Concord
New Hampshire 03301

L (603) 271-2665

APPS

Order Your Free

va»’l Agency

About

New Hampshu-e i VlSﬁ NH%W Hampshlre

Welcome Photos More «

wte.  VisitNH - New Hampshire

o)

Tha tresh air is caliing your nama! Visit one of our beauseul New Hampshire State
Parks, live Hampton Beach State Park 1o soak up the sun

SLIVEFREENH

.T‘

Noafications

0

Meosnygen

l Rocent

=4
o)1

Whym Craft
Beer Cafe

) Like - Lakakes

Tibor ikes Mys

”‘ Z 2>
New Hampshire

visitnh.gov



TWITTER

©Q o E’r.-' P s o 3t Discon oy \ q

Team O'Nedl Rally
Springtime at the Rally Schocoi, things are about 0 get dirty! fo.me/3FIn01 27V

Visit New Hampshire
Find your vacation inspiration at VisitNH.gov

SochaiMediaExaminer 13"
"CBmTumeriMedia; GManSmith “Senvica is the new sociall® *SMMW1IS5 *

View photo

SociaiMediaExaminer

YoitsMay: What is Facebook's algonthm? GMariSmith sSMMWIS * m:

—__ New Hampshire
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hulu 71v MOVIES ORIGINALS KIDS MORE

You are watching
New Girl Walk of Shame

21 minutes left

FOX New Girl Walk of Shame
o ® conment N

TRY HULUPLUSFOR FREE LOGIN

e

Ef_x“;:' 5
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PANDORA
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PANDORA

from MicChoed Zaprocior ‘
on Dragon Chinese Cocktal . S

Anonin Dverdk Radia
Chit Out Redio
The Rt Pack Raso
Burt Bacharach Rado
Jotn Wiliams (Como
Dean Martn Radio
Weilgang Amadecs

fochard Wagre: Rado
French Cafe Radio
Georg Prifpp Telom
Black Sabbath Raso

Misiaae Raso Ads For Foelings
by Michael Zapruder
on Dengon Chingse Cockinll Horoscope

Sephids Raso
The Ocean Blue Ragio
Pnip Gass Radw

e_’, Srare -y
Mas Diaz Rage
Jisde Beckon Rade

Spocky Symphones

Ads For Femtings Rasio About Michael Z
an Francs00 baso QO SONgwrter and astaratl Michad
il wwly ops . o

Voulesgjue
Sam Cookn Raco

BEE Ad

Simikar Artists S ’ _'Q \./ \/ l _l- ‘

Bele & Sadaxip
Aex Nurooce
Agusiung

Mason Jentings
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YAHOO! SPLASH AD

e o I " PO Com : - 2 o o I " PO Com

OO — VALRO

TRAVEL HOME CRUISE EAT ADVENTURE ROAD TRIP ROMANCE SNAPSHOT MORE ~ TRAVEL HOME CRUISE EAT ADVENTURE ROAD TRIP ROMANCE SNAPSHOT MORE ~

GET INSPIRED:A

©

New Hampshire v Har

Live Free and Experience Live Free and Experience
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YAHOO! GEMINI AD

YAHOO!

TRAVIL

» yahoo.com

- TRAVEL HOME CRUISE EAT ADVENTURE ROAD TRIP ROMANCE

FAMILY

Yes, You CAN See Disney World on'the Cheap®

Here's How

W

iy

DRINKS
What's the Password? The New Drinking
Trend in Orlando: Speakeasies

54 Lipnwy

HOTELS

Castles

MNesanaors . Petrt

=i

SONSOMD'D

5 Muse See Viacation Spots in N

vhitnh gov

FaMmiLY

Secret Tips and Trigks from Disn

Moms (Plus a Dad)
Laurn Ragiey Rioom
LIl

KitchenAid

ew Hampshire

ESurln -M.l O

SNAPSHOT MORE ~  f v 0w

You Can Stav in These Real-Life Cinderella NEWS

7 Travel Tips for Surviving a Zombie Apocalvpse

ANwaancra § Pent

e
sz om il (N

When You Can't Go Home: My Last
Visit to Syria Before ISIS

Greg Keraghosian

ey 9 Things to Know About Royval Caribbean’s New Largest Ship

at Sea

Sd Lipsey

YAHOCOY

’A" “
BV o,
'.',n'n-a 0 >
v
5> Mast See VWicauon Spots
i \ W }l.-ITl;l"~l|H.

VisitNH . gov

Secret Tips and Tricks from
Disney Moms (Plos a Dad)

Lawura Begley Bloom




TRIPADVISOR

inpacdvisor.com -D =) .

tl’ipadvisor New England Tourtsm: Best of New England jom wen 1B S0 W v

NewEngland v Hotels v

Unfted States

New Hampshire

.1 VISITNH.GOV

Travelers' top-rated
places in New England

TripAdyiSer .2 Top 25 Destinations — the United
E . States ?

New England . = = " -

Ogunguit Baach >
Race Point Beach

Popular Destinations in New England

#2 Providence

LA

ACATIONINSRIR ALION
AT VISITNH.GOV ~ ~

#3 Edgartown #4 Portland
'
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e Targeted placements
on travel, news and
lifestyle websites

e Tim Hortons in-restaurant tripadvisor @ !

TV network

Canadian Living

INSPIRING IDEAS FOR EVERY

e Transit posters and LA

digital screens Expedla

PRESSE +

Sympatlco ca

/" z

New Hampshire
visitnh.gov



CANADA
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Transit posters and digital screens Tim Horton’s in-restaurant TV network
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BROADCAST TV

iGHT) :
MO sgry  thegoodwife

MEYERS

SURVIVO XTRA
LIVE THEORY
modernfamily ~ access w%‘gSBTW JEAPARALL ss“éﬁ‘é%&?w
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